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v'Free Phone Number \/Free
v'Free Voicemail Only  voicemail

v'Free email O )
v'Free computer-to- Y

computer calls 2= Personalized phone number

™= Find-me-follow me
™= Free voicemalil and emalil

v"Works over any dial-up or broadband connection
v'NetZero Voice members can use ANY ISP




NetZeroVoice Customer Profile

e 399% of NetZeroVoice’'s Customers
have household incomes of less than
$25.000.

e 65% of NetZeroVoice’'s Customers
have household incomes of less than
$50.,000.

 AT&T and other parties have
recognized the need to minimize the
Impact of USF reform on low-income
nouseholds.




USF Reform

* \WWe support the explicit continuation of
the implicit exemption for “free
services.”

“Free services” should be any service
that Is offered on a stand-alone basis
at no cost to the consumer, regardless
of whether the consumer purchases a
separate service for a fee from the
contributor.




USF Reform (cont’d)

* In migrating to a numbers-based
contribution methodology, the FCC
should recognize an exemption for

certain low-cost services; otherwise,
the USF contribution could be a
disproportionate percentage of the
cost of the service.




